
Guest
Experience
Evaluation Marketing Plan 
Template



Executive Summary

• Provide a brief overview of the 
guest experience evaluation 
marketing plan, outlining key 
objectives and strategies



Business Overview

• Business Name

• Industry

• Target Audience

• Unique Selling Proposition

• Competitive Landscape



Objectives

Clearly define the 
objectives for the guest 
experience evaluation 

marketing plan

Ensure they are 
specific, measurable, 
achievable, relevant, 

and time-bound



Short-Term 
Objectives

Increase awareness of the guest 
experience evaluation program

Achieve a participation rate of 
% from recent guests

Gather actionable insights to 
improve guest satisfaction



Long-Term 
Objectives

Establish the guest evaluation 
program as an integral part of 
our brand

Enhance overall guest 
satisfaction scores by %

Build a loyal customer base 
through improved experiences



Target Audience

• Primary Audience
• Demographics

• Psychographics

• Secondary Audience



Strategies
Outline the strategies to 

achieve the defined 
objectives



1. Promotional Campaigns

Objective: Increase awareness

• Social media campaigns

• Email newsletters to recent guests

• On-site promotional materials

Tactics



2. 
Seamless 
Guest 
Integration

Objective: Boost participation 
rates

Tactics

Simplify the 
evaluation 
process

Incentivize 
participation



3. Actionable Feedback Implementation

Objective: Gather insights for 
improvement

Tactics

Regularly analyze feedback

Implement changes based on feedback



Budget

• Provide an estimated budget for 
each strategy, including costs for 
promotional materials, incentives, 
and software/tools



Implementation Timeline

Create a detailed timeline for executing each 
strategy, specifying start and end dates for 
different phases



Key 
Performance 
Indicators

• Examples
• Number of participants

• Guest satisfaction score improvement

• Social media engagement metrics



Monitoring and 
Evaluation

• Establish a plan for ongoing 
monitoring and evaluation of the 
program's success, including 
regular reviews of KPIs and 
feedback mechanisms



Conclusion
Note: This template 

provides a starting point
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