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C a m pa ign G oa ls
Briefly introduce the marketing campaign 
here and enumerate its goals below.

0 1 L o r e m  ip s u m  d o lo r  s i t  a m e t ,  c o n s e c t e t u r  
a d ip is c in g  e l i t .  D u is  v u lp u t a t e  n u l la  a t  
a n t e  r h o n c u s ,  v e l  e f f ic i t u r  f e l i s  
c o n d im e n t u m . P r o in  o d io  o d io .

0 2 L o r e m  ip s u m  d o lo r  s i t  a m e t ,  c o n s e c t e t u r  
a d ip is c in g  e l i t .  D u is  v u lp u t a t e  n u l la  a t  
a n t e  r h o n c u s ,  v e l  e f f ic i t u r  f e l i s  
c o n d im e n t u m . P r o in  o d io  o d io .

0 3 L o r e m  ip s u m  d o lo r  s i t  a m e t ,  c o n s e c t e t u r  
a d ip is c in g  e l i t .  D u is  v u lp u t a t e  n u l la  a t  
a n t e  r h o n c u s ,  v e l  e f f ic i t u r  f e l i s  
c o n d im e n t u m . P r o in  o d io  o d io .



Write identity or value 
here

W rit e ident it y  or value 
here

W rit e ident it y  or value 
here

W rit e ident it y  or value 
here

W rit e ident it y  or value 
here

W rit e ident it y  or value 
here

User/B uy er 
P ersona

B ra nding
G iven the user 
personas ident ified 
for the campaign, 
elaborate on the 
branding ident ity  
that  the campaign 
will project .



S c hedule  &  Dea dlines
Lay out the timeline for the marketing activities and 
init iat ives that  will make the campaign succcesful.

JANU AR Y M AR C H M AY JU L Y

0 1
C o n d u c t  m a r k e t  

r e s e a r c h .

0 2
F in a l iz e  p u b l ic  
r e la t io n s  a n d  

m e d ia  p la n .

0 3
H o ld  s a le s  

p r o m o t io n s .

0 4
W r it e  a n o t h e r  

a c t iv i t y ,  d e a d l in e  
o r  m i le s t o n e  

h e r e .



B udget
Use the graph to 
present  the 
expenses 
associated with 
the campaign.

100%
Budget



N a m e  3

O ur 
Te a m

N a m e  1

Business Head

N a m e  2
C e o F ou n d e r M a r k e t in g  H e a d



MAR K E TIN G  
C H AN N E LS



Ma rket ing C ha nnels
Explain how the following channels will help reach 
the campaign's target  audience.

M a rk e ting 
C ha nne l 1

F u r t h e r  
e la b o r a t e  o n  
t h e  c h a n n e l .

F u r t h e r  
e la b o r a t e  o n  
t h e  c h a n n e l .

F u r t h e r  
e la b o r a t e  o n  
t h e  c h a n n e l .

M a rk e ting 
C ha nne l 2

M a rk e ting 
C ha nne l 3



Ma rket ing Mix
Optimize this marketing plan by identifying the following 

d e t a i ls  o f  t h e  c a m p a i g n .

P r od uc t / S e r v ic e  
M a r k e t e d

P r ic e P la c e P r om ot ion



K ey Perform a nc e 
Indic a tors
Lorem ipsum dolor sit amet, 
c o n s e c t e t u r  a d ip is c in g  e l i t .  
D u i s  v u lp u t a t e  n u l la  a t  a n t e  
r h o n c u s ,  v e l  e f f i c i t u r  f e l i s  
c o n d i m e n t u m . P r o i n  o d i o  
o d i o .

KPI # 1
Briefly elaborate on 

the KPI.

KPI # 2
Briefly elaborate on 

the KPI.



S ta t is t ic s
Lorem ipsum dolor sit amet, 
c o n s e c t e t u r  a d ip is c in g  e l i t .  D u is  
v u lp u t a t e  n u l la  a t  a n t e  r h o n c u s ,  
v e l  e f f ic i t u r  f e l i s  c o n d im e n t u m . 
P r o in  o d io  o d io .

80 %



https://thedad.digital/ 

office@thedad.digital

Your Name

for watching this presentation

TH AN K  YO U

D&D Marketing 

Agency 
(+44) 020 3885 6377

mailto:%20office@thedad.digital

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13

